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Daymah Campaign
for School Students

Subject Content

Target Audience Grades of 5 and 6

Participants 100 Students (All Governates)

Campaign objectives Daymah is aiming at educating the young generation on the renewables
and its implications. Further, to it aims at raising their awareness on
sustainability practices which contributes on saving the environment and
reduces the climate changes.

Details The virtual CSR campaign Agenda:

- Introduction to Electricity

- Renewable Energy and Environment

- Wind Power

- Solar Power

Every lesson consists of simplified scientific knowledge and
information on renewables and its implications, where the
program presents scientific experiments such as (generating
static electricity, generating electricity using wind energy, using
energy to make energy in a thermal furnace) and calculating the
carbon footprint of the individual.

Timeline 4 days — half an hour each

Dates 14 — 17 March 2021

Platform MS Teams

Hashtag Aagly Lullagt




